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Suppression of Credit Reporting Does Not Help Consumers 
Suppression Could Do More Harm Than Good 

 
Summary  
 
There may be business, administrative, or legislative proposals to require the suppression 
of credit reporting for consumers affected by COVID-19.  Suppression is not a helpful 
solution to consumers in financial distress.  As discussed below, there are existing 
guidelines in place to report financial distress on consumers to credit bureaus that are far 
better for consumers and the overall credit system.  Suppression of credit reporting will 
likely cause greater risk to a consumer’s credit history, will increase risk to lenders and 
creditors, and could result in less credit or higher interest rates to consumers.  Current 
reporting methods effectively protect and benefit consumers. Suppression will do more 
harm than good. 
 
Responding to COVID-19 
 
The American economy is being hit hard by the outbreak of COVID-19 and consumers will 
suffer.  Credit bureaus have been and remain ready to assist consumers by reducing the 
impact of their financial distress on their credit history and credit scores.  We have helped 
consumers through natural disasters, like hurricanes and wildfires.  We have been with 
consumers through the Great Recession and through federal government shutdowns; and 
we are with consumers now through the COVID-19 public health emergency. 

What is suppression? 

There are two general types of suppression and neither one is a good option for 
consumers.   

• When an account is “suppressed” from furnishing, it means that the tradeline will not 
be updated with any information; the information will simply remain on a consumer’s 
report as of the last date a creditor updated the consumer’s information before 
suspending. 

• When a credit reporting agency “suppresses” reporting, it means that an account will 
not appear in a consumer’s report at all, regardless of the length of time the account 
was open, or whether the historical information was positive or negative. 
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Suppression of credit reporting is harmful to consumers 

• Suppressing an account from being reported will mean that a consumer’s account will 
not be updated to include that the consumer is in fact impacted by a natural disaster 
or national emergency.   
 

• Suppression will prevent positive information from being included on a consumer 
report.  A consumer making partial payments will not receive the benefit of having a 
declining balance consistently reported, even when a consumer is behind, but still 
performing under a temporary agreement or following a natural disaster or national 
emergency. 

 

• For consumers who are delinquent, suppression of reporting means that accounts will 
not be updated if a consumer becomes current during the suppression period.  

 

• If a consumer files a dispute with a lender or creditor challenging the accuracy of the 
account (“tradeline”) during the period of suppression, the creditor will be required by 
law to update the account.  This required update could result in potentially negative 
information being included on the consumer’s credit report.. 

 

• Suppression means less accurate credit reports and less reliable scoring models.  This, 
in turn, could mean less credit available for consumers, or at a higher interest rate. 

 
Suppression of credit reporting is harmful to lenders 
 

• Suppression of credit reporting leads to increased inaccurate credit files, reduces the 
reliability of credit scores, and adds greater risk and uncertainty into the lending 
process.  In a slowing economy where government agencies are encouraging greater 
lending, suppression could have the opposite effect. 
 

• For consumers who were delinquent at the time of a national emergency, suppressing 
credit reporting may cause the consumer to appear less delinquent and, therefore, able 
to take on additional debt when, in fact, the consumer does not have the ability to pay.  
When a lender or creditor is blind to a consumer’s financial risk, that blindness can lead 
to increased losses that have to be paid for by all the customers of the lender or 
creditor.   
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Suppression of credit reporting is harmful to the integrity of the credit reporting 
system 
 

• A safe and sound credit economy needs a reliable credit reporting system.  Accuracy 
following a crisis will be critical to the economic recovery of the country. When credit 
reports become less reliable, the safety and soundness of credit reporting becomes 
riskier. 

 
Long-standing procedures for reporting on consumers in financial distress 
 
The Consumer Data Industry Association (“CDIA”) and its credit bureau members have 
guidance for the approximately 15,000 lenders and creditors who report data to the 
nationwide credit bureaus to handle a wide variety of data reporting scenarios.  CDIA and 
our credit bureau members are doing our part to help consumers who have been impacted 
(directly or indirectly) by Coronavirus.  To help lenders and creditors offer help consumers 
affected by COVID-19, CDIA has guidance for lenders and creditors who put an account 
either (a) into forbearance or (b) into a deferred payment status as a result of a consumer’s 
inability to make payments  due to natural or declared disasters, or for other national 
crises. . 

 
Low or no scoring impact on consumers when reporting with forbearance, deferred 
payment or Natural Disaster codes 
 
The country’s leading score developers, VantageScore and FICO note that forbearance 
and deferred payment scenarios have a neutral impact on a consumer’s credit score so 
consumers in one of these programs, as reported to the nationwide credit bureaus, should 
have no negative impact as a result of COVID-19. 

 
About the Consumer Data Industry Association 

 
 The Consumer Data Industry Association (CDIA) is the voice of the consumer 
reporting industry, representing consumer reporting agencies including the nationwide 
credit bureaus, regional and specialized credit bureaus, background check and residential 
screening companies, and others. Founded in 1906, CDIA promotes the responsible use of 
consumer data to help consumers achieve their financial goals, and to help businesses, 
governments and volunteer organizations avoid fraud and manage risk. Through data and 
analytics, CDIA members empower economic opportunity all over the world, helping 
ensure fair and safe transactions for consumers, facilitating competition and expanding 
consumers’ access to financial and other products suited to their unique needs.  Find us 
online at www.cdiaonline.org.  

https://www.cdiaonline.org/wp-content/uploads/2020/03/CDIA-NEWS_Coronavirus-The-Credit-Bureaus-Response_3.15.2020.pdf
http://www.cdiaonline.org/

